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Forward looking statements

It should be noted that certain statements herein which are not historical facts, including,
without limitation, those regarding expectations for general economic development and the
market situation, expectations for customer industry profitability and investment willingness,
expectations for company growth, development and profitability and the realization of synergy
benefits and cost savings, and statements preceded by "expects”, "estimates”, "forecasts” or
similar expressions, are forward looking statements. These statements are based on current
decisions and plans and currently known factors. They involve risks and uncertainties which
may cause the actual results to materially differ from the results currently expected by the

company.
Such factors include, but are not limited to:

1) general economic conditions, including fluctuations in exchange rates and interest levels
which influence the operating environment and profitability of customers and thereby the
orders received by the company and their margins

2) the competitive situation, especially significant technological solutions developed by
competitors

3) the company’s own operating conditions, such as the success of production, product
development and project management and their continuous development and improvement

4) the success of pending and future acquisitions and restructuring.

N
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Metso in brief

Metso is a frontrunner in sustainable technologies, end-to-end
solutions and services for the aggregates, minerals
processing and metals refining industries globally. We
improve our customers’ energy and water efficiency, increase
their productivity, and reduce environmental risks with our
product and service expertise. Metso is headquartered in
Espoo, Finland and is listed on the Nasdaq Helsinki.

)
@ Countries :ig‘,.. Employees Nationalities 3
~50 - ~18,000 100+
m Orders received, Sales, $| Adjusted EBITA,
—> EUR million EUR million EUR million

5,471 WL 829

Data as of December 31, 2025

Sales by segment

[

OAggregates

OMinerals

Sales by destination

O Europe

India

E North and Central America
B South America #«
lAsia-Pacific "

. "
B Africa, Middle-East and

Mel:so



Enabling
sustainable
modern life

oD ol == =Yl '

We provide solutions for
producing the building materials

of the modern world, sustainably.

4




Vision

Industry
benchmark

We aim to become
the definitive standard
in our industry.



Deglobalization
and geopolitics

Drives minerals and
aggregates industries to
building stronger, local
supply chains.

Geopolitics may hinder
investments but also offer
chances for innovation and
resilience.

Sustainability
transformation

Electrification is driving
demand for metals, focus
on recycling and
sustainable construction is
increasing and
decarbonization of
operations drives demand
for energy-efficient
equipment.

THIT (P [L |

Digitalization, Al
and automation

Demand for digital and
Al-enabled solutions is
revolutionizing the
industry, driving efficiency
and innovation.

Resource
scarcity

Depleting ore grades
and decreasing access
to high-quality
resources in optimal
locations is driving
industry to innovate
and adapt.
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We go beyond.

Best customer Higher Sustainability & Financial

experience aftermarket share  safety frontrunner excellence
JUL

Growth Excellence Metso #1
Customer-centric Engaged Industry leading

growth culture Metsonites capabilities
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We have successfully delivered
O our post-merger commitments

18%

6o, 16:5% 16.6% 16.5 % 16.4 %
o —_1s8% 168%
14.4%
13.1% 14%
12%
o 50 62
51 95 10%

43 8%

6%

4%

2%

] 0%
Q22022 Q42022 Q22023 Q42023 Q22024 Q42024 Q22025 Q42025 Q22026

mmm Employee satisfaction (eNPS) = Customer satisfaction (NPS)
== Adjusted EBITA, rolling 12 months

*Compared to industry benchmark
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The next phase of our strategy is guided by
O three core principles

Prioritized growth areas Developing market position l Growth in areas with

Revised margin targets Ensuring customer centricity high aftermarket intensity




‘We go beyond.’ is driven by sharp focus and
prioritization

Reach #1 position
in high-margin, aftermarket
intensive solutions

Portfolio Strengthen #1 position
priorities in core solutions

Improve profitability in
selected solutions

Sales I Capitalizing on strong market position. Continue aftermarket growth.

Profitability

I Journey towards targeted margins: focus on strategic solutions + self-help initiatives

Capital

allocation I Prioritized investments to key strategic areas

Industry

benchmark I Leadership in technology and customer service

Growth Excellence Metso #1




Financial targets for 2028 were revised to fast-track
O value creation

Group financial targets for 2028

Annual sales growth (CAGR)

>7%

Adjusted EBITA margin of

>18%

Aggregates >17% and Minerals >20%

O
O
O
O

Net debt to EBITDA Dividend payout of at least

<1.5x 50%

of earnings per share




Metso investment proposition

L
O Global leader in minerals and aggregates

Shareholder value
Technology & R&D

Customer service
Sustainability

/

/

Revised financial
targets

Strong existing position

/

/

Prioritized growth
areas

Strong company culture and engaged Metsonites




People and
culture

Metso



Diverse group of professionals
Key numbers at the end of 2025

Our people by
geography

Europe

Asia-Pacific

North and Central America
South America

Africa, Middle East and
India

~18,000 | ~50 100+ 38/62%

employees countries nationalities women/men in
globally executive team
(end of 2025)

14
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Rocking a customer-centric growth culture

We build on... And go beyond...

Focus on cutting edge technology with customer value powering our business
Collaborating and crushing silos to rock as one Metso
Steady and reliable going beyond fast and fearlessly

Our behavioral foundation starts with safety

Values Leadership principles Diversity and inclusion



Extended Metso Leadership Team

Metso Leadership Team (MLT)

President and CEO
Sami Takaluoma

CFO Business Growth Legal & Compliance HR
Pasi Kyckling Jonathan Allen Nina Kiviranta Teija Saari
Aggregates Minerals Services Consumables
Markku Simula Piia Karhu Heikki Metsala Saso Kitanoski
till February 2027

Market Areas (MA)

North & Central South Europe and Central Middle East Greater China Africa Asia-Pacific

America (NCA) America (SAM) Asia (ECA) & India (MEI) (CHN) (AFR) (APA)
Giuseppe Campanelli Eduardo Nilo Renaud Lapointe Kamal Pahuja Xiaofeng Liang lan Barnard Jessica Pringle

Melso
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Our
businesses

Metso



Metso’s business

Aggregates Minerals

Customers range from large Customers range from large
international companies and super international mining and metals
quarries to small local entrepreneurs refining companies to smaller local
or contractors enterprises

Equipment and solutions ! , Equipment and solutions

Crushing and screening equipment 4 -zf? Extensive minerals and metals
from multiple brands AT processing solutions and equipment
offering

Services & Consumables

Comprehensive offering of wear and spare parts and services for both segments

" o *‘?,.;‘%. Metso
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We are harnessing our leadership in global
aggregates markets...

Europe*: EUR ~1.2B

> O O 0O 0O O O

North America**: EUR ~1.3B

Il Metso #1

Il Competitor 1

I Competitor 2
Competitor 3
Other

d

South America: EUR ~0.3B

Il Metso #1

Il Competitor 1
Competitor 2

Il Competitor 3
Other

/{

Il Metso #1

Il Competitor 1
Competitor 2
Competitor 3
Other

Middle East & India: EUR ~0.9B

Il Metso #1
Competitor 1

Il Competitor 2

Il Competitor 3
Other

4

Africa: EUR ~0.5B

Il Metso #1

I Competitor 1
Competitor 2
Competitor 3
Other

Greater China: EUR ~1B

Il Metso #1
Competitor 1

Il Competitor 2
Competitor 3
Other

>~

Asia Pacific: EUR ~1B

B

I Competitor 1

Il Competitor 2

Il Metso #3
Competitor 3
Other

Note: The market share figures are illustrative estimates derived from the known market and are provided for informational purposes only. They should not be construed as
20 precise measures, as the total market is larger and actual market shares are therefore lower.

*) Including Central Asia; **) Including Central America

in all key
markets

Metso



> O O 0O 0O O O

...and industry trends to drive customer success

Reducing operational costs.
Extending equipment life.

Providing lower total cost of
ownership.

Strong knowhow, digital channels
and solutions

-> boosting efficiency, minimizing
downtime and reducing
maintenance cost

21

Metso Plus offering supports
customers to achieve
sustainability goals.

Recycling offering enables cost-
effective reuse of materials.

Metso opportunity

Metso



Positive growth outlook for aggregates customers

Markets and customers Growth drivers Growth outlook

3-4%
(CAGR 24-30)
NATURAL AGGREGATES * Construction & infrastructure activity
""’..(Qu_\arrie_‘sj and Cron’FractorfL « Growth rates differ between market areas
5-7%
' * Increasing waste generation and growing (CAGR '24-'30)
AGGREGATES AND INFRASTRUCTURE share of feeyEEs ‘
RECYCLING == « Natural disasters and conflicts drive
' demand for mobile recycling equipment
2 Metso
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Strong growth in US aggregates production, prices have also increased

110 ~

— EU 27 — Germany — US — France
105 A
Construction
production 100 — —
(2024=100)
95 A
90
01/24 07/24 01/25 07/25 01/26 04/26
10+ — US, crushed stone

— EU, other mining and quarrying
5 u
Aggregates /\
production 0 /\ /\‘
(y—o-y cyo) \ /\/ W
-5 — —————

-10 -
01/24 07/24 01/25 07/25 01/26 04/26
157 —us Japan — EU 4/,_"——
110 1 — China ~— India
Aggregates [NIGIE /_/,/ -
PP 100 | —
(2023 =100) —
95 ~
90 | \
e
85
01/24 07/24 01/25 07/25 01/26 05/26
23 Source: FRED, Eurostat, USGS, CSSGLW, Bloomberg, Bank of Japan Updated 07/2026 Metso
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No major changes in capex expectations and construction orders

Bn EUR Current year: 2025 Current year: 2026 m
11.8 - Next two years: Next two years: \0_@ !
' 2025 & 2026 2026 & 2027

11.7
Aggregates [EERS
*
customers™ IFFEE
Capex

) 1.4 1

estimates =
5.8 ‘\/
5.7 A

_L=— Current year — Next Two Years
5.0 /‘I/ T T T T T T T T T T T 1
07/25 08/25 09/25 10/25 11/25 12/25 01/26 02/26 03/26 04/26 05/26 06/26 07/26
Bn EUR

)

G

50 - A% | @j

Global 40 1
construction 30 4
companies’
order intake 20 - 41 43
10 -
0 J

Q2/23 Q3/23 Q4/23 Q1/24 Q2/24 Q3/24 Q4/24 Q1/25 Q2/25 Q3/25 Q4/25 Q1/26
*Sample consists of 5 major aggregates producers: CRH, Heidelberg Materials, Martin Marietta, Vulcan Materials and Amrize.
**Sample consists of 7 global construction companies: Skanska, Vinci Construction, Hochtief, Kajima Corporation, Fluor, Larsen & Toubro Infrastructure, Lennar
Source: BMI, RICS, Consensus Analysis, Companies' interim reports, Updated 07/2026

2 Metso

40




Y
%

We go beyond by segment-focused strategy exectig

#1 in aggregates aftermarket

Service levels | Aftermarket captivity | 3" party crushing offering

Strengthen position
in aggregates and infra recycling

Initiatives

. Digitally enhanced through distribution closing gaps for

performance - Mobile equipment aggregates recycling = Share of

- Super materials for innovations *  Full offering for infra sales

longer lifetime » Scalable predictive
maintenance

recycling

© 25

C 5 + New product launches v« Local availability * Productization and %
e
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Serving our customers with multi- Metso <3 MeCloskey
") brand approach and local footprint .

LIPPMANN

MWS:Z
EQUIPMENT

Q-E) Eﬁggneering

North
America 30%

of sales

35% 50%

of sales slté)%zllisld sanENMMAD”ccﬂm!!ﬁE
India . |
Dtanmm:[@
8% Y 100%
South America )

7% 89%

of sales supplied
locally

(A:’j POWERTRACK

Note: percentages represent equipment business

26
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Crushing as the major profit contributor

/5% of Aggregates sales, technology leader and 3x closest competitor

Harvesting s

the rewards ©& Multi-brand
of regional e synergies
investments /£

Innovations
driving
aftermarket

High
aftermarket
intensity

Continuous India, Expand leveraging Performance Industry
product China, US technologies Maintenance benchmark
launches and Europe across brands service level




s

Aftermarket growth accelerated by dlgltal Serv ices
O and markqt eXBansmn Soes il

L Mj s

O Growth to materialize B Availability 8 T 4 G
¢ .\ as fleet utilization picks up = = customgr . o Increased e ' offzrmg for

\ satisfaction /= captivity : S party

N Y i crushers

Customer fleet utilization N

Easy to buy,
productized, delivering

across customer value
streams

- 7 PR v o B T T B CEsEBs 1 — - o3
Wy i I ¥ Ly = ; . AR P o w‘ Mgy
X oS, e ko flﬁ s - = =
A S == R i 2 wid

Enhanced
service for B
customer equipment = =

Stronger
regional operations
network

'20% vs 2021

O Leveraging scalable Digitally enabled Implementation of Super Tr?teria!s
finamodel customer multi-brand across the main
sl experience approach offering
28 Metso
PR,



Maximizing aftermarket opportunities in quarries
O 51% of Aggregates segment revenue, 44% aftermarket share

! -
A \ $ = ¢ J :
— A
e ’ \ S

Unmatched crushing and screening circuit expertise

Large capacity screening
Ultrafine efficient screens

Modular design components for
optimal footprint

Screening media in multiple materials

Full circuit expertise

Crusher wear profiles for maximum
lifetime and max. value product

Digitally enabled
predictive maintenance

A\

- N

.

Super materials
3rd Gen MX Crusher wears

— 3rd party crusher spares and wears
powered with Metso expertise

Digitally enhanced production
performance

Metso




R&D growth in key focus areas

Aggregates R&D spend Electric/

EUR million hybrid
20.0 range

Super
materials

2016 2017 2018 2019 2020 2021 2022 2023 2024

O
O
O
O
O

HP Series™
crushers

Digital,
automation &
recycling




Aggregates journey towards >17% EBITA margin

18% A

15% I

17.0 %

14% -

13% A

12% -

1% -

10% -

2025 H1 Market growth Growth actions Self-help 2028

ONONONONONT
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#1 in energy
transition minerals

Value driven
customers

1in Minerals

High aftermarket
intensity

Strengthen #1

Reach #1-2 position

Improve profitability

position in high-margin, and reinforce position
aftermarket intense
businesses
Customer-centric Segment Technology & digital
growth culture focus leadership

- 'E




We offer end-to-end solutions to Minerals customers,
O and have a market #1 position in most areas

Pumps

Tailings management Global market

position

OO0 00 0 0 0

Crushing Screening Grinding Separation Filtration Hydrometallurgy Smelting

Sales split Crushing, Separation,
in 2024 screening, tailings, pumps,
grinding dewatering

Aftermarket
share

55% 33% V%

33 Note: *) Excl. China
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\_/ UNRESTRICTED

Copper powers over 40% of Minerals segment sales
O with strong growth outlook

82%

-Key growth drivers :
Lithium &, R &~ :
& nickel

Minerals
segment

sales by
Iron ore

17% °°";g‘2%dity , ' ~Ore'grade’depletion

- Elecfrification'& data centers,

A
_ “Geopolitical factors.

" Metso

) O O 0O 0O C



Copper poised to outperform other key commodities

Volume of ore processed index (2024 — 2030, Indexed 2024 = 100)

130
Volume CAGR
(’24-°30) / average
additions per year
120
Copper 3% / 105mt
Iron 2% | 94mt
110
/ \ — Gold 1% / 7mt
100
90
2024 2025 2026 2027 2028 2029 2030

Source: S&P Global

35 Note: Shown numbers are for illustration only. Metso has identified a significant number of projects outside the Americas that account for additional 150 to 200 million tons per annum M etso
of processed copper ore not take in S&P Global projections till 2030.
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Copper structurally tight, gold and iron ore pressured on fading
O geopolitical premium and China demand
- Last 12 M Price development Forecast Price and Market balance
Current Price Forecast (LHS) I Market Balance (RHS)
15 1 Price dips from rising 13 79— — Previous Price Forecast (LHS) r 2,000
14 A energy costs
13 A
12 4 a
3
11 A >
10 A
9 71— LME-Copper Grade A Cash (KUSD/t)
8 T T T T T T T T T T T 8 = - '1,000
Ju Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun 2025 2026f 2027f 2028f 2029f
5.5 - Iran peace - 2,000
5.0 1 hope
F 1,500
45 ! /\
40 1 o S~ L 1,000
3.5 1 )
3.0 - < - 500
2.5 1 LBMA-Gold Bullion (USD/oz) 0
20 — T T T T 2025 2026f 2027f 2028f 2029f
Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
O Iron Ore 120 - 150 7 400
o
[ F 300
110 | i~ 100
€ <
100 - S 200 %
Middle East = B
90 - conflict 100
= NYMEX-Iron Ore 62% FE (USD/t)
80 T T T T T T T T T T T T 1 O
Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul 2025 2026f 2027f 2028f 2029f M t
Source: S&P Global CBS, HSBC Metals Quarterly reports, MSN e So
/_\ *Exchange-Traded Fund



Lithium
Hydroxide
Spodumene

Drivers

37
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Carbon Prices

25 4

— Li-Hydroxide KUSD/t (LHS)
20 4= Spodumene KUSD/t (RHS)
15 4
10 A

Jul Sep Nov Jan Mar May

Indonesia mine output cuts

— LME Nickel Cash KUSD/t

0.5

12 T T T T T T T T T T T T
Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul
120 1~
— EU (EUR/tCO2e) = New Zealand (NZD/tCO2e)

100 1 — Australia (AUDICOZ2e)

80 -W_/’\/_/_'
60 -\/\x

0 ] /—’

O:‘: T T T T T T T T

Source: S&P Global CBS, Bloomberg, Rho Motion, Benchmark Intelligence *Forecast prices are given for Lithium Hydroxide **BEV = Battery

KUSD/t LCE*

KUSD/t

Penetration rate (%)

20

-
o

25

50 -

40

30

20

10

Current Price Forecast (LHS)

= = Previous Price Forecast (LHS)

I Market Balance (RHS)

2025e 2026f 2027f

2028f 2029f

2025e

2026f 2027f

= = Previous Penetration Rate Forecast (%)

Current Penetration Rate Forecast (%)

2028f 2029f

M china
N

-China |

2025e 2026f 2027f

Electric Vehicle, EV = Electric Vehicle, PEV = Plug-in electric vehicles; ***Joint Venture

TLLLLl

2028f

2029f

400

300

200

100

400

300

200

100

-100

r 50

40

30

20

10

Lithium price has increased, nickel price volatile

- Last 12 M Price development Forecast Price and Market balance

kT

kT

Passenger PEV Sales (M units)

Metso



Aftermarket success is driven by our large installed base

Aftermarket
annual growth
2020-2024

~9%

(CAGR)

7124-06/25:

> 50 flotation plants
> 15,000 deliveries of flotation equipment

/I[

> 20,000 crushers and screens > 8,000 grinding mills > 5,000 filters

38

> O O 0O 0O 0O O



> O O 0O 0O 0O O

Strong global service footprint close to our customers

1. Tampere, Finland

2. Macon, France
3. Alrode, South Africa
4. Faridabad, India

5. Bengaluru, India

39

6. Surabaya, Indonesia
7. Mackay, Australia
8. Tomago, Australia
9. Henderson, Australia

10. Karratha, Australia

11. Sudbury, Canada
12. Hibbing, USA

13. Mesa, USA

14. Cananea, Mexico

15. Arequipa, Peru

16. Antofagasta, Chile
17. Paraupebas, Brazil
18. Sorocaba, Brazil
19. Foshan, China

20. Prince George, Canada

21

service
centers

~3,500

service
professionals

90+

countries with
field & expert
services

21. San Juan, Argentina*

22. Belo Horizonte, Brazil
(New center ready Q1 2028)

*New office opened; next phase includes investing in robust infrastructure

designed for services and specialized technical support.
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Strategy in action across the flowsheet

H
(=]

Pumps

Crushing

w

Screening

Grinding

Tailings management

Separation

Global market
position

O—0 0 0 O

Filtration

Hydrometallurgy Smelting

¥ /“'.:‘ -
Note: *) Excl. China =+~
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EUR 70 million annual R&D driving technology
O leadership

Vo o ” :
' » : o L o
Sl ¥ t -
. ;'c'}'} ’ 'u;‘
o -
" ‘: -~ »"?
: "y

Nordberg® |
HPe . generation
cone crusher MX™ crusher
series wears

Next- E-scrap

and other

E . rticle ¢ 3712 tailings
materials A PApH A ! secondary
’ flotation ‘V‘ filter metal refining

- g5

o yf’ :

| | i. _‘-f ; f 2P ,‘w : 3 :
J ena WAL By
O Y . i . o gt !
gy
j<

A
Vertimill® Coarse g Larox® 2

7000

Super

Embedded safety Bfloray Preconcentration Tailings

efficiency

Secondary

and improved :
processing

serviceability

and separation management and
efficiency water circularity

¥ o ' g 3
® -
) 4




Digital & automation support value creation & efficiency

4 )
: Process Equipmen Busin
Automation e usiness
performance performance enablement
Process Control, Analyzers Data, Simulation & Al- Intelligent data-driven Data, Al and intelligent
and Samplers enabled solutions. services service design.
-

Improve internal efficiency —/

Metso

F Y
N
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Data-driven optimized performance and services

Crushing Screens Grinding @‘@ FiItraD

Technical Support Condition Monitoring Performance Monitoring
Faster, secure and enhanced reactive ] Proactive failure detection, expert support | Data-driven identification of optimal operations for equipment [
Technical Support with instant access to data and and prioritization of recommended corrective and process. Continuous performance monitoring and
visual data analytics. and continuous improvement actions. improvement.

Metso

F N
w



Self-help initiatives to support profitability journey

-
S\

‘.t‘\

N \
\ ~ 'win \‘\\ \ VT “~\\\ N\
‘ A“. \\ \ ‘b'\ ,\\‘\‘\\ \\\\\\\\\\\\\\\\\\\\\
\
Focused portfolio \
‘ Supply chain & logistics 5
i } ‘ "‘\\\\
Data and Al-driven productivity (
IO AT wd T SS AN TN iy Dy X NlT BY B Bn (11 1 . i |
Design for manufacturing
3
Quality management

" b Metso



Minerals journey towards >20% EBITA margin target

21% -
19% -

17% A

16% A

>20%

15% A

14% -

2025 H1 Market growth Growth actions Self-help 2028

Metso

F N
a
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Sustainability
and R&D

Metso



Energy transition and Decarbonization of
electrification the steel industry

We offer sustainable We decrease the steel
solutions for the industry’s CO, emissions

processing of energy i with DRI Smelting
transition minerals like technologies.
copper, lithium and nickel. §

For quarries, we offer
electrically driven or hybrid
stationary or track-mounted

crushers and screens.

ISE NI
;.\
. -
o u s

HT

8 Circularity

We extend the life of
products and keep
materials in circulation
through, e.g.,
sustainable
e-waste, battery black
mass and worn mill
liners recycling
solutions.

We help customers
manage their water
footprints. With tailings
management, filtration
solutions as well as
sensors and analytics,
we can improve water
efficiency and increasing
recovery rates.




Metso Plus helps improve environmente
performance

Demonstrably more energy or water
efficient than comparison

Help our customers cut their CO,
emissions both directly and through
reductions in the carbon intensity of
manufacturing products

Supports other sustainability priorities
such as less pollution, support the
use of non-fossil fuels e.g. hydrogen,
as well as circular economy.

Metso Plus

Ask for more

More value

More efficiency
More possibilities
More foresight
More sustainability

1,458

Sales

EUR million
(in 2025)

+100

Products
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Elimination of compressed air
leaks

Metso site, Brazil
* Reducing emissions 34 tCO, per year

Software automation in
optimization

Metso manufacturing site, Brazil

* Saving 260 MWh of electricity per year
* Reducing emissions 12 tCO,, per year

Examples of environmental impact

Water press reduction in

production process

Metso site, Australia

* Saving electricity 284 MWh per year

« Saving water 150 m3 per year

* Reducing emissions 199 tCO, per year

Water saving in autoclave
Metso site, India
* Reducing emissions 32 tCO, per year

Replacing gas-based furnace with

an electric furnace
Metso site, China
» Saving natural gas 2,324 MWh per year

Sustainable packaging, straw
collar boxes
Metso site, Finland

* Test packaging was 11 kg lighter and from
Finland to Panama reduced 90 kgCO.e
and from Finland to India 55 kgCO.e

Melso
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Strong innovation and R&D capacity

50

EUR 122
million

y

Investment in
research and
development in
2025

Locations with
R&D, testing or
laboratory
capabilities

R&D product
development
spend on Metso
Plus portfolio

Pate n'ts

tso
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Safety ambition 2030 | We aim to be the frontrunner in
O safety performance and ways of working

Start with . v Proactive Improved

safety ' safety

safet
y management > performance

N

TRIF*
(2025)

2.5
e

O Safety is the starting point in all An effective safety management The development of Total Recordable
decisions and actions. Embedded in is backed by advanced tools and Injury Frequency (TRIF) demonstrates
culture, technology and leadership to Al-driven systems designed to the positive outcomes of proactive
ensure a secure work environment foresee risks, analyze data and safety measures and the successful
— both mentally and physically. enable proactive safety controls prevention of fatal accidents.
are in place.
5 Metso



Q2/2026
results

Metso



~ Key figures in Q2

Orders received

1,462 million
+1 8% YoY
+1 6% organic in

constant currencies

Adjusted EBITA

221 milion
+21 % YoY

"" 16.6% margin

Sales

1,334 million
+6% YoY
+5% organic in

constant currencies

Operating cash flow

206 miliion

91 5 million rolling 12 months

98% 12-month cash conversion

Metso
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Strong order growth and margin improvement

* Orders +18%, with 16% growth in 1,800 ceeeeeeiioeoe-s TR F Y 18.0
constant currencies and book-to- L : 15.9 |
bill of 1.10 (0.99)

1,500 1,466 1,465 14.5 1 501 1,462 15.0
* Minerals drove growth with 1,989 1,328
equipment orders +50% and ,264 1o 1237 514 o1p 1,24.257 1.264
aftermarket orders +13% 1,200 20
* Backlog increased 13% to EUR :
3.7bn, supporting visibility 90 0
* Sales +6%, with aftermarket
share of 57% (54%) 60 0
* Adj. EBITA +21%; margin
expanded to 16.6%, improving in 30 0
both segments
0

Q1/24 Q2/24 Q3/24 Q4/24 Q1/25 Q225 Q3/25 Q4/26 Q1/26 Q2/26

-

o
o

EUR million

o
=2}

w

o

o
e

[ Orders received, EUR million Sales, EUR million === Adjusted EBITA, % of sales
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» Service footprint expanded

N/ ° San Juan, Argentina
o Mesa, Arizona, USA
> Prince George, BC, Western Canada

\__/ « Technology portfolio strengthened
o Primarok™, Optirok™, and Durarok ™
2R primary crushers

o Enhanced lithium carbonate process

» Future growth platform investment

P o Phase 2 of the new./Aggregates
( technology center in Finland

Save the date

and be among the first to experience the
future of efficient mining. The event will be
presented in English.

ﬂ 355 | (9

10 9 AM | 6 PM

Virtual Sept.
Thurs EEST

!

Investing In service capacity, technology and
) customer proximity to support future growth

Metso Summit
September 10th

Metso



" Outiook unchanged;
Outlook unchanged; stable market activity expected

Market activity in both Minerals and
Aggregates is expected to remain at the
O current level.

Accordin e company s disclosure policy, Metso’s market
outloo s the expected sequential development of
mark djusting for seasonality, [
six-m using three categorie
curren decline.

O
O
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Broad Minerals momentum drove

57

EUR million

2,000

1,000

EUR million

2,000

1,000

1,241

Q2/25

1,257

Q2/25

135

Minerals
equipment

-39

Minerals
equipment

Order bridge
55 6
-3
Minerals Aggregates Aggregates
aftermarket equipment aftermarket
Sales bridge
79 30
-3
Minerals Aggregates Aggregates
aftermarket equipment aftermarket

Q2 order growth

24

Currency
impact

15

Currency
impact

Structural
changes

Structural
changes

+18%

1,462

Q2/26

+6%

1,334

Q2/26

Metso
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Margin expansion supported by volume, mix and
operational efficiency

58

Adjusted EBITA

300 14.5(y0 16.6%
o 26 221
§ 200 19 I — i 5
E
nd
@ 100
0
Q2/25 Volume Gross margin Selling, general and Other* Q2/26
administrative
expenses
Earnings per share, continuing operations
0.20
0.16 0.16 0.16 0.17 015
0.15 0.13 0.14 0.13 0.14 0.14
5 0.10
L
0.00
Q1/24 Q2/24 Q3/24 Q4/24 Q1/25 Q2/25 Q3/25 Q4/25 Q1/26 Q2/26

*Other category includes other operating income and expenses, amortization and adjustment items.
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Healthy cash generation; 12-month conversion at 98%

Cash flow from operations, Y-0-Y

250
4
147
< 150
S
€
o
)
Y100
50
0
Q2/25 Change in Change in Change in
profit for the  adjustments  net working
period capital
59

206

Q2/26

EUR million

12-month cash flow and cash conversion

2000 125%
106%
99% 98%
0,
1500 100%
74% 69%
0 75%
63% 974
1000 895 gs6 919

o

B Cash flow from operations, rolling 12 months

Cash conversion, % = Cash flow from operations, rolli
12 months

686
597 576 615 610
506
50 I I I I I
0

50%
25%

—— Cash conversion, %

ng 12 months / EBITDA, rolling

Metso



Strong balance sheet supports strategy execution

\_/
Q Target
<1.5
° Net debt/ EBITDA at 1.3, below the target 1,500 2.5
O ceiling of 1.5 85
* Liquidity position remains robust 1,250 2.0
» Cash and cash equivalents EUR 383 million 1 000
* Undrawn EUR 700 million RCF, expanded to 2031 < 15
* Investment-grade credit profile; Moody's S 750
Baa2 long term rating with positive outlook o 10
(December 22, 2025) 500
C‘} * Average interest rate of loans and 0.5
derivatives 3.5% 250
0 0.0
;”—\> Q1/24 Q2/24 Q3/24 Q4/24 Q1/25 Q2/25 Q3/25 Q4/25 Q1/26 Q2/26
b B Netdebt == Netdebt/EBITDA
O
6| Metso
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Aggregates: stable demand and improved profitability

* Orders EUR 333 million (EUR 331 million)

* +1% organic growth in constant currencies

* Demand strong in North America; Europe
somewhat softer

* Equipment orders -1%, aftermarket* +6%

* Sales EUR 342 million (EUR 320 million)
» 8% organic growth in constant currencies
* Equipment sales +12%; aftermarket* -4%

« Aftermarket share 28% (31%)

° Adjusted EBITA EUR 56 million (EUR 45
million), margin 16.3% (14.1%)

* Higher volumes, operational efficiency and cost
discipline supported profitability

61 |

600

500

400

30

EUR million
o

20

o

10

o

o

Target
)
17%
17.0 18.0
166 , , , S 16.2. ... .16:0- ... 16.3
14.1 15.0
365 i 12.0
a0z 31422 331320 30 307° -
283 294290 9.0
259 ’
6.0
3.0
0.0
Q Q Q
7/97 TD/*"17' %37 9}97 6‘ 6‘ 6‘ 6‘ &6‘
[ Orders received, EUR million Sales, EUR million === Adjusted EBITA, % of sales

* Aftermarket figures as of Q1/26 have been affected by a calculation change implemented as of January 1, under which
certain products were reclassified from the aftermarket business to the equipment business. The impact of the change in
Q2/26 was EUR 8 million in orders received and EUR 9 million in sales. Comparative figures have not been restated.

Metso
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Minerals: strong equipment demand, aftermarket

() growth and higher margin T
20%
° Orders EUR 1,129 million (EUR 910 million) o 20.0
0 i ; . 1,500 18.1 18.0 76 18.3
*  +21% organic growth in constant currencies 17.3 171 171 8 e 171 : 18.0
+ Equipment orders +50%, driven by crushing and
grinding solutions 1200 1173 1,194 i 16.0
» Aftermarket orders +13%, reflecting broad installed- 1066 M3 14.0
O base demand K 018961 gg4'01° 053 92
910° 12.0
+  Book-to-bill 1.14; backlog up 13% to EUR 3,118 5 900 °0°
million = 10.0
1d
* Sales EUR 992 million (EUR 936 million) m 8.0
600 '
Q » +4% organic growth in constant currencies 50
» Aftermarket sales +17%; 68% (61%) of segment
sales 300 4.0
O * Adjusted EBITA EUR 182 million (EUR 154 20
million), margin 18.3% (16.5%) 00
0 :
» Higher volumes, mix and operational efficiency O;{J Qa@ O% Z, O%
supported profitability ¥ ¥ S %% ¢ ¢
O [ Orders received, EUR million Sales, EUR million == Adjusted EBITA, % of sales

2| Metso
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~ Summary
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Strong Minerals demand drove orders growth
Healthy Minerals pipeline continues

Margin improvement in both segments

Cash conversion remained strong at 98%

Continued investment in future growth

Metso
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Partner for
positive change
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https://www.metso.com/
https://www.facebook.com/MetsoGlobal/
https://twitter.com/metsoofficial/
https://www.linkedin.com/company/metsoofficial/
https://www.youtube.com/@MetsoOfficial
https://www.instagram.com/metsoofficial/
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